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o Escalator: Otis Elevator Co, which bought the escalator trademark 
from inventor Charles Seeberger, was judged to have used it in a 
generic way in its own patents and advertising - Haughton Elevator 
Co v Seeberger (Otis Elevator Co), 1950.

o Thermos: King-Seeley Thermos Co was found to have intentionally 
used "thermos" as a generic term to popularise the product 
- King-Seeley Thermos Co v Aladdin Ind, 1963.

o Yo-Yo: Duncan Toys Co went bankrupt after a judge ruled "yo-yo" 
had become too ingrained in common speech to remain 
trademarked - Duncan Toys Co v Royal Tops Co, 1965.
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https://www.copyright.gov/eco/eco-tutorial-standard.pdf
https://www.copyright.gov/eco/eco-tutorial-standard.pdf
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